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PROPOSALS 

We love to hear from our authors, be they 
familiar faces or new and potential future 
authors. There is information on our website 
about the publication process and you will 
also find our guidelines on submitting a book 
proposal on the ‘Information for Authors’ tab. 
If you have any questions at all or would like 
to discuss an idea with us, please don’t 
hesitate to get in touch. 

1. Independence – We are independent 
which means that we publish books that 
we believe in and that our publishing 
decisions are made by and for people with 
a knowledge of, and passion for, tourism 
studies. 

2. Integrity – We treat our authors, 
customers and staff with integrity as we 
answer to people who care about the 
areas in which we publish. 

3. Ethical – Publishing with us is a positive 
choice to support an independent, ethical 
company, and a responsive, 
compassionate way of doing business. 

4. Continuity – We are a small team and 
staff turnover is very low so you are likely 
to deal with the same person from 
proposal to publication and beyond. 

5. Personal – All of us are involved in the 
decision to publish every book, and so 
whoever you speak to will know about 
you, your book, and why it’s important. 

6. Promotion – We travel a lot and promote 
our books at specialist conferences and 
book fairs so that the books are on display 
all over the world. 

7. Accessibility – We offer open access 
publishing and all our titles are available as 
consumer ebooks so that our titles are as 
affordable and accessible as possible. 

8. Supportive – We are proud to help and 
support authors publishing their first book 
and to develop new talent and ideas. 

9. Innovative – We are always on the 
lookout for new fields of research and take 
pride in the fact that we are often the first 
publisher to take a risk in a new and 
emerging subject area. 

10. Friendly – We always enjoy meeting our 
authors, whether at conferences or at our 
office, and are always happy to discuss 
book ideas over a coffee. Come and say 
hello! 
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The Channel View Publications Team (left to right):  
Sarah, Tommi, Elinor, Laura, Anna, Flo and Rose

“From November to May we have 

10 new books coming out, and 

more in the pipeline for the rest of 

2020. I am excited to share these 

titles and to welcome new authors to 

the Channel View family! If you have 

an idea for a new project, please come 

and talk to me at conferences or send 

an email.” 

SARAH WILLIAMS, COMMISSIONING EDITOR 

CV Catalogue 2020.qxp_Layout 1  06/09/2019  14:58  Page 2



WWW.CHANNELVIEWPUBLICATIONS.COM                                                                                                                                                                       3

The Future of Tourism  
Series Editors: Ian Yeoman and Una McMahon-Beattie 

Some would say that the only certainties are birth and death; everything else that happens in 
between is uncertain. Uncertainty stems from risk, a lack of understanding or a lack of familiarity. 
Whether it is political instability, autonomous transport, hypersonic travel or peak oil, the future of 
tourism is full of uncertainty but it can be explained or imagined through trend analysis, economic 
forecasting or scenario planning. 
This new book series, The Future of Tourism, sets out to address the challenges and unexplained 
futures of tourism, events and hospitality. By addressing the big questions of change, examining new 
theories and frameworks or critical issues pertaining to research or industry, the series will stretch 
your understanding and generate dialogue about the future. By adopting a multidisciplinary 
perspective, be it through science fiction or computer-generated equilibrium modelling of tourism 
economies, the series will explain and structure the future – to help researchers, managers and 
students understand how futures could occur. The series welcomes proposals on emerging trends 
and critical issues across the tourism industry and research. All proposals must emphasise the future 
and be embedded in research. 
All books in this series are externally peer-reviewed. 
Proposals should be sent to Sarah Williams sarah@channelviewpublications.com.

The Future of 
Airbnb and the 
‘Sharing Economy’ 
The Collaborative 
Consumption of our Cities 
Jeroen A. Oskam 

This is a must-read book 
consolidating under one roof 
practical evidence and research 

findings that demystify the practice and implications of 
‘sharing’ accommodation in urban environments. It is a 
good source of critical debates and information for 
policymakers, professionals and researchers, but also 
educators and students. 
MARIANNA SIGALA, UNIVERSITY OF SOUTH AUSTRALIA, AUSTRALIA 

This book provides a conceptual analysis of the sharing 
economy and accommodation sector. It furthers the debate 
surrounding Airbnb and other platforms and the social 
sustainability of city tourism. Through a scenario 
framework, readers can understand the forces and factors 
at work, and envision the ultimate consequences of current 
developments.  
The Future of Tourism                                              April 2019    192pp 

Pbk    9781845416720         £29.95           US$39.95         €34.95 
Hbk    9781845416737         £99.95         US$139.95         €119.95 
Epub   9781845416751         £20.00          US$35.00         €25.00 

The Future Past  
of Tourism 
Historical Perspectives 
and Future Evolutions 
Edited by Ian Yeoman and  
Una McMahon-Beattie 

This book offers a critical account 
of the historical evolution of 
tourism through the identification 

and discussion of key turning points. Based on these 
considerations, future turning points are identified and 
evaluated. The core findings of the book provide the first 
perspective on how the history of tourism will shape its 
future. 
The Future of Tourism                                   December 2019   320pp 

Pbk    9781845417062        £39.95           US$59.95         €54.95 
Hbk    9781845417079        £119.95         US$159.95        €144.95 
Epub  9781845417093        £30.00          US$50.00         €40.00 

NEW SERIES
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Tourism 
Economics 
and Policy 
2nd Edition 
Larry Dwyer, Peter Forsyth  
and Wayne Dwyer 

This revised edition incorporates 
new material on the sharing 
economy, AI, surface and marine 

transport, resident quality of life issues, the price 
mechanism, the economic contribution of tourism, and 
tourism and economic growth. It remains an accessible text 
for students, researchers and practitioners in tourism 
economics and policy. 
Aspects of Tourism Texts                                  January 2020   528pp 

Pbk    9781845417314         £39.95           US$59.95         €54.95 
Hbk    9781845417321         £119.95         US$159.95        €144.95 
Epub  9781845417345        £30.00          US$50.00         €40.00 

Sustainable Tourism 
Principles, Contexts and Practices 
David A. Fennell and Chris Cooper  
This new textbook provides a comprehensive overview of 
the theory and practice of sustainable tourism. It explores 
the leading values and priorities in sustainable 
development through a better understanding of values, 
ethics and human nature. It covers a broad range of studies 
from an array of disciplinary perspectives. It will be an 
important text for students and researchers in tourism and 
sustainability. 
Aspects of Tourism Texts                                         May 2020   392pp  

Pbk    9781845417468        £34.95           US$49.95         €44.95 
Hbk    9781845417475        £109.95         US$149.95        €134.95 
Epub  9781845417499         £25.00           US$40.00         €35.00 

Heritage and Sport 
An Introduction 
Gregory Ramshaw 

This engaging and accessible book 
offers a thought-provoking 
overview of a subject that 
continues to grow in both industry 
and academia. There is little 
doubt that it will appeal to those 

who have a passion for sport and/or heritage, as well as 
to those new to this fascinating area of research. 
SEAN GAMMON, UNIVERSITY OF CENTRAL LANCASHIRE, UK 

This book provides a holistic view of the relationship 
between heritage and sport and an in-depth examination 
into the different types of sport heritage. It offers both 
theoretical and applied approaches to the heritage–sport 
relationship and intersects with many contemporary topics 
in heritage, sport, tourism, events and marketing. 
November 2019                                                                              232pp 

Pbk    9781845417017         £29.95           US$39.95         €34.95 
Hbk    9781845417024        £99.95         US$139.95         €119.95 
Epub  9781845417048        £20.00          US$35.00         €25.00 

Femininities  
in the Field 
Tourism and 
Transdisciplinary Research 
Edited by Brooke A. Porter  
and Heike A. Schänzel  

I thoroughly enjoyed every chapter 
in this collection. This book goes 
beyond mere method, providing 

unflinchingly honest accounts of the joys, challenges and 
complexities of being a ‘woman’ in the field. 
ERICA WILSON, SOUTHERN CROSS UNIVERSITY, AUSTRALIA 

The aim of this book is to reflect on the effect of 
femininities in the field and the encountered biases specific 
to women researchers. The global case studies cover 
access, attire/conduct, sexual harassment, personal safety, 
and accompanied research/well-being. The volume is an 
essential guide for supervisors, students and researchers. 
January 2018                                                                                  232pp 

Pbk    9781845416492        £29.95           US$39.95         €34.95 
Hbk    9781845416508        £99.95         US$139.95         €119.95 
Epub  9781845416522        £20.00          US$35.00         €25.00 

CV Catalogue 2020.qxp_Layout 1  06/09/2019  14:58  Page 4



WWW.CHANNELVIEWPUBLICATIONS.COM                                                                                                                                                                       5

Brexit and Tourism 
Process, Impacts and 
Non-Policy 
Derek Hall 

This book offers a multidisciplinary, 
holistic appraisal of the implications 
of the UK’s withdrawal from the 
European Union (EU) for tourism 
and related mobilities. It attempts 

to look beyond the short- to medium-term consequences 
of these processes for both the UK and the EU. 
Aspects of Tourism                                            January 2020   280pp 

Pbk    9781845417116          £34.95           US$49.95         €44.95 
Hbk    9781845417123        £109.95         US$149.95        €134.95 
Epub  9781845417147         £25.00           US$40.00         €35.00 

Service Encounters 
in Tourism, Events 
and Hospitality 
Staff Perspectives 
Miriam Firth 

This book offers insights into the 
demands made on staff in service 
encounters in tourism, events and 
hospitality roles. It hinges upon 

storied incidents offered by workers about which the 
reader can reflect and apply theoretical knowledge. Each 
chapter includes learning objectives, questions and 
summaries. 
Aspects of Tourism                                            January 2020    160pp 

Pbk    9781845417260         £24.95           US$34.95         €29.95 
Hbk    9781845417277         £89.95         US$129.95        €109.95 
Epub  9781845417291          £15.00          US$25.00         €20.00 

Contents Tourism 
and Pop Culture 
Fandom 
Transnational Tourist 
Experiences 
Edited by Takayoshi Yamamura  
and Philip Seaton 

The term ‘contents tourism’ has 
been defined as ‘travel behaviour 

motivated fully or partially by narratives, characters, 
locations, and other creative elements of popular  
culture…’. This is the first book to apply the concept of 
contents tourism in a global context and to establish an 
interdisciplinary framework for contents tourism research. 
Aspects of Tourism                                            January 2020   248pp 

Pbk    9781845417215         £34.95           US$49.95         €44.95 
Hbk    9781845417222       £109.95         US$149.95        €134.95 
Epub  9781845417246        £25.00           US$40.00         €35.00 

Modelling and 
Simulations for 
Tourism and 
Hospitality 
An Introduction 
Jacopo A. Baggio and 
Rodolfo Baggio 
This book offers an essential 

introduction to the use of various modelling tools and 
simulation techniques in the domains of tourism and 
hospitality. It aims to encourage students, researchers and 
practitioners in tourism and hospitality to enhance and 
enrich their toolbox in order to achieve a better and more 
profound knowledge of their field. 
Tourism Essentials                                             January 2020   200pp 

Pbk    9781845417413        £24.95           US$34.95         €29.95 
Hbk    9781845417420         £89.95         US$129.95        €109.95 
Epub  9781845417444         £15.00          US$25.00         €20.00 
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Responsible Rural 
Tourism in Asia 
Edited by Vikneswaran Nair, Ghazali Musa  
and Amran Hamzah 
Rural tourism has contributed to the incoming generation 
of developing countries in Asia by reducing poverty and 
improving quality of life. This book explores the 
fundamentals of responsible rural tourism. It covers a 
range of Asian countries and examines both successful and 
failed attempts in developing responsible rural tourism. It 
will be of interest to students, researchers and 
stakeholders in tourism. 
Aspects of Tourism                                                  May 2020   208pp 

Hbk   9781845417512        £99.95         US$139.95         €119.95 
Epub  9781845417536        £20.00          US$35.00         €25.00 

Contemporary 
Christian Travel 
Pilgrimage, Practice  
and Place 
Amos S. Ron and Dallen J. Timothy  

There is nothing in the current 
literature which matches the 
depth and detail of this volume.  
RICHARD BUTLER, EMERITUS, UNIVERSITY OF 
STRATHCLYDE, UK 

This book is the first to examine the complexity of global 
Christian travel and how it manifests in terms of both 
supply and demand. It considers the places and spaces of 
consumption and production of this increasingly important 
tourism phenomenon and includes examples from Europe, 
the Middle East, Asia, Africa, Latin America and North 
America. 
Aspects of Tourism                                         November 2018   224pp 

Pbk    9781845416638        £34.95           US$49.95         €44.95 
Hbk    9781845416645       £109.95         US$149.95        €134.95 
Epub  9781845416669        £25.00           US$40.00         €35.00 

Sport Tourism 
Development 
3rd Edition 
James Higham and Tom Hinch 

This book explores sport-related 
tourism and presents multi-
disciplinary perspectives of sport 
tourism, as structured by the 
geographical concepts of space, 

place and environment. It offers a comprehensive update 
of the discussions presented in the two previous editions 
and aims to advance theoretical thinking on sport tourism 
development. 
Aspects of Tourism                                                   April 2018   304pp 

Pbk    9781845416546        £34.95           US$49.95         €44.95 
Hbk    9781845416553       £109.95         US$149.95        €134.95 
Epub  9781845416577        £25.00           US$40.00         €35.00 

Tourism and 
Religion 
Issues and Implications 
Edited by Richard Butler and 
Wantanee Suntikul 

A welcome addition to existing 
works on religion and tourism. 
Essential reading for those 
interested in tourism, religion and 
their interconnections. 

                                                      STEPHEN BOYD, ULSTER UNIVERSITY, UK 

This book examines both specific issues and more general 
problems stemming from the interaction of religion, travel 
and tourism with hospitality and culture, as well as the 
implications for site management and interpretation. It 
explores pilgrimage along with issues and conflicts arising 
from the collision of religion, politics and tourism. 
Aspects of Tourism                                             January 2018   320pp 

Pbk    9781845416447        £39.95           US$59.95         €54.95 
Hbk    9781845416454        £119.95         US$159.95        €144.95 
Epub  9781845416478        £30.00          US$50.00         €40.00 
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Qualitative 
Methods in 
Tourism Research 
Theory and Practice 
Edited by Wendy Hillman  
and Kylie Radel 

This volume seeks to expose and 
illustrate new approaches and 
thinking in qualitative methods that 

are being developed and implemented in tourism 
research. The chapters present an opportunity for social 
researchers from a range of disciplines to examine how to 
adapt the wide variety of qualitative approaches to their 
particular research needs. 
Aspects of Tourism                                             January 2018   320pp 

Pbk    9781845416393        £34.95           US$49.95         €44.95 
Hbk    9781845416409      £109.95         US$149.95        €134.95 
Epub  9781845416423        £25.00           US$40.00         €35.00 

Tourism Ethics 
2nd Edition 
David A. Fennell 

Conscientiously and brilliantly 
updated, this second edition is 
impressive in its scope and clarity. 
It will find a welcome place on 
textbook lists and reference 
shelves worldwide. 

                                                      KELLEE CATON, THOMPSON RIVERS 
UNIVERSITY, CANADA 

This book remains the most in-depth large-scale 
introductory text on ethics as applied to tourism. This new 
edition has been reworked and updated to take into 
account important works published since the first edition, 
including new references on ethics and tourism ethics, and 
to engage more with 20th century theorists in philosophy. 
Aspects of Tourism                                                             2017    424pp 

Pbk    9781845416348        £39.95           US$59.95         €54.95 
Hbk    9781845416355        £119.95         US$159.95        €144.95 
Epub  9781845416379        £30.00          US$50.00         €40.00 

Quantitative 
Methods in 
Tourism 
A Handbook 
2nd Edition 
Rodolfo Baggio and Jane Klobas 

In this revised second edition, the 
authors offer a presentation of 
quantitative research methods for 

tourism researchers. This accessible and rigorous guide 
covers common issues in statistical analysis of data and 
the most widely-used techniques as well as several newer 
and less common approaches to data analysis. 
Aspects of Tourism                                                             2017    272pp 

Pbk    9781845416188         £34.95           US$49.95         €44.95 
Hbk    9781845416195       £109.95         US$149.95        €134.95 
Epub  9781845416218         £25.00           US$40.00         €35.00 

Tourism and Archaeology  
Edited by Dallen J. Timothy and Lina G. Tahan 
This book provides a conceptually-sound overview of the 
relationship between archaeology and tourism. Tourism 
scholars and archaeologists share perspectives on  
identity and place politics, visitor management, tourism 
impacts, conservation, economic rationale, privatization, 
interpretation, public archaeology, volunteering, 
sustainable marketing, and many other issues of critical 
relevance.  
Tourism and Cultural Change                                 May 2020   240pp 

Pbk    9781845417550         £29.95           US$39.95         €34.95 
Hbk    9781845417567         £99.95         US$139.95         €119.95 
Epub  9781845417581         £20.00          US$35.00         €25.00 
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Histories, 
Meanings and 
Representations of 
the Modern Hotel 
Kevin J. James 

The author writes in an accessible 
and engaging style, providing 
valuable insights and fascinating 

stories. The volume should stimulate much-needed 
further enquiry into the meanings and roles of hotels, past 
and present. 
JOAN C. HENDERSON, NANYANG TECHNOLOGICAL UNIVERSITY, SINGAPORE 

This book surveys current writing on the history of the 
modern hotel, focusing on areas of timely scholarly 
enquiry. It presents case studies, including the hotel in 
wartime and as a terrorist target, and critically engages 
with innovative scholarship that explores the relationship 
of the hotel to wider narratives of Western modernity. 
Tourism and Cultural Change                            August 2018    168pp 

Hbk   9781845416591         £89.95         US$129.95        €109.95 
Epub  9781845416614          £15.00          US$25.00         €20.00 

Language and 
Tourism in 
Postcolonial 
Settings 
Edited by Angelika Mietzner  
and Anne Storch 

This book focuses on perspectives 
from and on the global south, 
providing fresh data and analyses 

on languages in African, Caribbean, Middle-Eastern and 
Asian tourism contexts. It provides a critical perspective on 
tourism in postcolonial and neocolonial settings, explored 
through in-depth case studies. 
Tourism and Cultural Change                                  May 2019    192pp 

Pbk    9781845416775        £29.95           US$39.95         €34.95 
Hbk    9781845416782        £99.95         US$139.95         €119.95 
Epub  9781845416805        £20.00          US$35.00         €25.00 

Roads, Tourism 
and Cultural 
History 
On the Road in Australia 
Rosemary Kerr 

A stunningly original exploration 
of Australian roads, real and 
imagined, zones where dreams 
and nightmares, love and hate, 

exhilaration and horror are intimately entangled.  
GRACE KARSKENS, UNIVERSITY OF NEW SOUTH WALES SYDNEY, AUSTRALIA 

Roads and road tourism loom large in the Australian 
imagination as distance and mobility have shaped the 
nation’s history and culture. This book explores how 
Australians have experienced and imagined roads and 
road travel over time and offers a new way of thinking 
about roads and road tourism as important strands in a 
nation’s cultural fabric. 
Tourism and Cultural Change                       December 2018   304pp 

Hbk   9781845416683        £119.95         US$159.95        €144.95 
Epub  9781845416706        £30.00          US$50.00         €40.00 

Aspiring to  
be Global 
Language and Social 
Change in a Tourism 
Village in China 
Shuang Gao 

This book makes a novel 
contribution to the sociolinguistics 

of globalization by examining language and social change 
in the tourism destination of West Street, Yangshuo, China. 
It explores the contingencies and tensions in the creation 
of a ‘global village’ and reveals ambivalent struggles 
inherent in this ongoing process of social change. 
Encounters                                                         February 2019    168pp 

Hbk   9781788922753       £89.95         US$129.95        €109.95 
Epub  9781788922777         £15.00          US$25.00         €20.00
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Tourism and 
Indigeneity  
in the Arctic 
Edited by Arvid Viken and  
Dieter K. Müller 

This is the first book to exclusively 
address tourism and indigenous 
peoples in the circumpolar North. 
It examines how tourism in 

indigenous communities is influenced by academic and 
political discourses and how communities are influenced 
by tourism. The volume seeks to challenge stereotypical 
understandings of indigenousness and indigeneity. 
Tourism and Cultural Change                                          2017    312pp 

Hbk   9781845416096      £109.95         US$149.95        €134.95 
Epub  9781845416119        £30.00          US$50.00         €40.00 

Tourism and 
Resilience 
Individual, Organisational 
and Destination 
Perspectives 
C. Michael Hall, Girish Prayag  
and Alberto Amore 

Hall, Prayag and Amore have done 
a marvellous job drawing together 

complex concepts in a digestible and enjoyable text. 
JACKIE DAWSON, UNIVERSITY OF OTTAWA, CANADA 

This is the first authored overview of resilience in tourism 
and its relationship to the broader resilience literature. The 
book examines resilience at individual, organisation and 
destination levels, and with respect to the wider tourism 
system. It is designed to be an upper-level undergraduate 
and postgraduate primer on resilience in tourism. 
Tourism Essentials                                                             2017   208pp 

Pbk    9781845416294        £24.95           US$34.95         €29.95 
Hbk    9781845416300        £89.95         US$129.95        €109.95 
Epub  9781845416324         £15.00          US$25.00         €20.00

Tourism and 
Memories of Home 
Migrants, Displaced 
People, Exiles and 
Diasporic Communities 
Edited by Sabine Marschall 

Rich in evocative case studies from 
around the globe, Marschall’s 
collection charts a course through 

diverse fields of study and breaks new ground in updating 
and extending conceptualisations of the ever disparate but 
always heartfelt process of journeying home. 
LORETTA BALDASSAR, THE UNIVERSITY OF WESTERN AUSTRALIA, AUSTRALIA 

This book investigates ‘home’ and ‘homeland’ as 
destinations of touristic journeys and adds to recent 
scholarly interest in the intersection between tourism and 
migration. It covers the temporary visits and journeys in 
search of home and homelands by migrants, displaced 
people, exiles and diasporic communities. 
Tourism and Cultural Change                                          2017   304pp 

Pbk    9781845416027        £34.95           US$49.95         €44.95 
Hbk    9781845416034       £109.95         US$149.95        €134.95 
Epub  9781845416058        £25.00           US$40.00         €35.00 

Tourism, Public 
Transport and 
Sustainable 
Mobility 
C. Michael Hall, Diem-Trinh  
Le-Klähn and Yael Ram 

This book offers a comprehensive 
global examination of the 

relationship between public transport and tourism. It offers 
a unique analysis of the transport experience and shows 
how the public transport system, the tourism industry and 
the environment all benefit when public transport is widely 
used by tourists. 
Tourism Essentials                                                             2017    248pp 

Pbk    9781845415976        £29.95           US$39.95         €34.95 
Hbk    9781845415983        £99.95         US$139.95         €119.95 
Epub  9781845416003        £20.00          US$35.00         €25.00 
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Tourism in the 
Arab World 
An Industry Perspective 
Edited by Hamed Almuhrzi,  
Hafidh Alriyami and Noel Scott 

This is a timely volume that is a 
must-read for all involved in the 
tourism industry. It provides a 
comprehensive overview of 

emerging research agendas and perceptive insights into 
contemporary issues. 
YVETTE REISINGER, GULF UNIVERSITY FOR SCIENCE AND TECHNOLOGY, KUWAIT 

This book is the first to explore Arabic tourism from a 
business viewpoint and focuses on business planning, 
management and marketing destinations in the Arab 
World. It examines similarities and differences in the 
emergence and development of the tourism industry in 
countries across the Arab world as well as its inbound and 
outbound travel flows. 
Aspects of Tourism                                                             2017   304pp 

Hbk   9781845416140        £109.95         US$149.95        €134.95 
Epub  9781845416164         £25.00           US$40.00         €35.00 

Commercial 
Nationalism  
and Tourism 
Selling the National Story 
Edited by Leanne White 

This book achieves the rare feat of 
being both a critical analysis and 
a valuable guide for policy makers 
and industry. 

                                                      GRAHAM SEAL, CURTIN UNIVERSITY, AUSTRALIA 

This book combines academic analysis and critical 
exploration to examine national narratives in the context 
of tourism and events. It explores how particular narratives 
are woven to tell (and sell) a national story and closely 
examines how national texts create key archival imagery 
that can promote tourism and events and shape national 
identity. 
Aspects of Tourism                                                             2017   320pp 

Pbk    9781845415884        £34.95           US$49.95         €44.95 
Hbk    9781845415891       £109.95         US$149.95        €134.95 
Epub  9781845415914         £25.00           US$40.00         €35.00 

Heritage Tourism 
in China 
Modernity, Identity  
and Sustainability 
Hongliang Yan 

The focus and framework that 
underpins this excellent and 
important book will be of critical 
interest to students, policy-

makers and practitioners of heritage tourism. 
PHILIP E. LONG, BOURNEMOUTH UNIVERSITY, UK 

This book offers new approaches and insights into the 
relationships between heritage tourism and notions of 
modernity, identity building and sustainable development 
in China. It demonstrates that the role of the state, politics, 
institutional arrangements and tradition have a 
considerable impact on perceptions of these notions. 
Tourism and Cultural Change                                          2017   232pp 

Hbk   9781845415938        £99.95         US$139.95         €119.95 
Epub  9781845415952        £20.00          US$35.00         €25.00 

Marketing  
National Parks 
for Sustainable 
Tourism 
Stephen L. Wearing,  
Stephen Schweinsberg  
and John Tower 

This book offers a comprehensive 
overview of the key principles and 

challenges involved in tourism marketing in a national park 
context. It provides a framework to apply marketing 
principles to inform practices and guide the sustainable 
management of national parks and protected areas. 
Aspects of Tourism                                                            2016    168pp 

Pbk    9781845415570        £29.95           US$39.95         €34.95 
Hbk    9781845415587        £99.95         US$139.95         €119.95 
Epub  9781845415600        £20.00          US$35.00         €25.00
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Film-Induced 
Tourism 
2nd Edition 
Sue Beeton 

This edition of Sue Beeton’s book 
is truly the only reference you will 
need to understand film tourism 
in all its complexities and 
subtleties. Expanded, updated, 

more conceptually robust and more case studies makes 
the book a must read. 
BOB MCKERCHER, THE HONG KONG POLYTECHNIC UNIVERSITY, HONG KONG 

This research-based monograph presents an introduction 
to the concept of film-induced tourism, building on the 
work of the seminal first edition. This revised edition has 
been thoroughly updated with substantial additions 
including the areas of film-induced tourism in non-Western 
cultures, movie tours and contents tourism. 
Aspects of Tourism                                                            2016    344pp 

Pbk    9781845415839        £34.95           US$49.95         €44.95 
Hbk    9781845415846       £109.95         US$149.95        €134.95 
Epub  9781845415860        £25.00           US$40.00         €35.00

Gastronomy, 
Tourism and  
the Media 
Warwick Frost, Jennifer Laing,  
Gary Best, Kim Williams,  
Paul Strickland and Clare Lade 

The authors have excelled in 
presenting a thought provoking 
and rich picture of how 

gastronomy is one of the key motivators for travel and 
how traditional and modern media have supported, 
encouraged and developed tourists’ fascination with a 
destination’s food offering. 
UNA MCMAHON-BEATTIE, ULSTER UNIVERSITY, UK 

This book examines and analyses the connections 
between gastronomy, tourism and the media. It argues that 
in the modern world, gastronomy is increasingly a major 
component and driver of tourism and that destinations are 
using their cuisines and food cultures in marketing to 
increase their competitive advantage. 
Aspects of Tourism                                                            2016   264pp 

Pbk    9781845415730        £29.95           US$39.95         €34.95 
Hbk    9781845415747        £99.95         US$139.95         €119.95 
Epub  9781845415761         £20.00          US$35.00         €25.00 

Reinventing the 
Local in Tourism 
Producing, Consuming 
and Negotiating Place 
Edited by Antonio Paolo Russo  
and Greg Richards  

This book investigates the way 
localities are shaped and 
negotiated through tourism, and 

explores the emerging success of local peer-produced 
hospitality and tourism services which are transforming the 
tourist experience. It examines the rapidly developing field 
of peer-to-peer tourism and the way it is changing tourist 
destinations. 
Aspects of Tourism                                                            2016   288pp 

Pbk    9781845415686        £34.95           US$49.95         €44.95 
Hbk    9781845415693       £109.95         US$149.95        €134.95 
Epub  9781845415716       £25.00           US$40.00         €35.00 

Heritage, Screen 
and Literary 
Tourism 
Sheela Agarwal and Gareth Shaw 

This text is a fascinating and 
innovative exploration of heritage, 
screen and literary tourism. 
It offers an entirely new and 
contemporary perspective,  

placing tourist interactions and experiences at its heart. 
An excellent and timely text. 
ADELE LADKIN, BOURNEMOUTH UNIVERSITY, UK 

This book examines the main issues and concepts relating 
to heritage, screen and literary tourism (HSLT) and analyses 
the demand and supply of HSLT within the frameworks 
provided by service-dominant logic and value creation to 
enable a critical perspective on how HSLT tourist 
experiences are created, produced and shaped. 
Aspects of Tourism                                                             2017    336pp 

Pbk    9781845416232        £34.95           US$49.95         €44.95 
Hbk    9781845416249       £109.95         US$149.95        €134.95 
Epub  9781845416263        £25.00           US$40.00         €35.00 

CV Catalogue 2020.qxp_Layout 1  06/09/2019  14:58  Page 11



 12                                                                                                            CHANNEL VIEW PUBLICATIONS CATALOGUE 2019-2020

Cultural Heritage 
and Tourism 
An Introduction 
Dallen J. Timothy 

Aspects of Tourism Texts                                                   2011   528pp 

Pbk    9781845411763         £29.95           US$39.95         €34.95  
Hbk    9781845411770          £99.95         US$139.95         €119.95 
Epub  9781845412265        £20.00           US$30.00         €25.00 

Natural Area 
Tourism 
Ecology, Impacts and 
Management 
2nd Edition 
David Newsome, Susan A. Moore 
and Ross K. Dowling  

Aspects of Tourism                                                            2012   480pp 

Pbk    9781845413811        £34.95           US$49.95         €44.95 
Hbk    9781845413828       £109.95         US$149.95        €134.95 
Epub  9781845413842        £25.00           US$40.00         €35.00 

Tourism and 
Transport 
Modes, Networks  
and Flows 
David Timothy Duval 

Aspects of Tourism Texts                                                  2007    344pp 

Pbk    9781845410636        £24.95           US$34.95         €29.95  
Hbk    9781845410643         £89.95         US$129.95        €109.95 
Epub  9781845412418          £15.00          US$25.00         €20.00 

Tourism and 
Development 
Concepts and Issues 
2nd Edition 
Edited by Richard Sharpley and 
David J. Telfer  

Aspects of Tourism                                                            2014   568pp 

Pbk    9781845414726        £34.95           US$49.95         €44.95 
Hbk    9781845414733       £109.95         US$149.95        €134.95 
Epub  9781845414757        £25.00           US$40.00         €35.00 

Tourist Attractions 
From Object to Narrative 
Johan R. Edelheim 

Tourism and Cultural Change                                          2015   288pp 

Hbk   9781845415426       £109.95         US$149.95        €134.95 
Pbk    9781845416072        £34.95           US$49.95         €44.95 
Epub  9781845415440        £20.00          US$35.00         €25.00 

Tour Guiding 
Research 
Insights, Issues and 
Implications 
Betty Weiler and Rosemary Black  

Aspects of Tourism                                                            2014   224pp 

Pbk    9781845414672        £29.95           US$39.95         €34.95  
Hbk    9781845414689        £99.95         US$139.95         €119.95 
Epub  9781845414702        £20.00          US$35.00         €25.00 

OTHER KEY TITLES
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Critical Reflections 
on Research 
Methods 
Power and Equity in 
Complex Multilingual 
Contexts 
Edited by Doris S. Warriner and 
Martha Bigelow 

This gem of a book offers vivid 
and trenchant insights regarding the ongoing, ubiquitous 
ethical challenges inherent in qualitative research. The 
chapters reveal research dilemmas and scrutinize how 
linguistic and social inequalities shape research processes. 
LESLEY BARTLETT, UNIVERSITY OF WISCONSIN-MADISON, USA 

This book explores the challenges involved in conducting 
research with members of minoritized communities. Through 
reflective accounts, contributors explore community-based 
collaborative work, and suggest important implications for 
applied linguistics, educational research and anthropological 
investigations of language, literacy and culture. 
Researching Multilingually                              February 2019    216pp 

Pbk    9781788922548       £29.95           US$39.95         €34.95 
Hbk    9781788922555       £99.95         US$139.95         €119.95 
Epub  9781788922579       £20.00          US$35.00         €25.00 

Decolonising 
Multilingualism 
Struggles to Decreate 
Alison Phipps  

A beautifully written, deeply 
personal and intimate account of 
what it means to decentre and 
give up power[…] This little book 
is both liberating and challenges 
us to do better. 

                                                      HEAVEN CRAWLEY, COVENTRY UNIVERSITY, UK 

In this groundbreaking text, Alison Phipps pulls together 
ethical approaches to researching multilingually in contexts 
of pain, conflict and crisis; the position of the researcher; 
and the question of multilingualism and anglonormativity. 
It is both global and local in scale, ranging from Scotland 
to Ghana, Aotearoa / New Zealand to Sudan. 
Writing Without Borders                                         June 2019     112pp 

Pbk    9781788924047          £9.95            US$12.95           €11.95 
Hbk    9781788924054       £29.95           US$39.95         €34.95 
Epub  9781788924078         £5.00           US$10.00           €6.00 

Speaking Up 
Understanding Language 
and Gender 
Allyson Jule 

Fascinating and hugely 
informative[…] This is a brilliant 
way to understand how language 
has shaped women's experience in 
a patriarchal world. 

MARISA BATE, CONTRIBUTING EDITOR AT THE POOL AND AUTHOR OF 
THE PERIODIC TABLE OF FEMINISM 

Our language and gender have an enormous impact on 
how we understand ourselves and the world around us, 
and the way we are treated by society. Many popular ideas 
about gender and language are more complicated than 
they first appear. This book will change the way you think 
about language, and give you the tools to challenge the 
world around you. 
July 2018                                                                                          144pp 

Pbk    9781783099597         £12.95            US$14.95          €13.95 
Hbk    9781783099603        £49.95           US$59.95         €54.95 
Epub  9781783099627          £5.00           US$10.00            €7.50 
 

Learning and 
Using Languages 
in Ethnographic 
Research 
Edited by Robert Gibb,  
Annabel Tremlett and  
Julien Danero Iglesias 

Highly valuable for anyone doing 
ethnography in a language that is 
not one’s own! 

AXEL BORCHGREVINK, OSLO METROPOLITAN UNIVERSITY, NORWAY 

This book breaks the silence that surrounds learning a 
language for ethnographic research and in the process 
demystifies some of the multilingual aspects of 
contemporary ethnographic work. It offers a set of 
engaging and accessible accounts of language learning 
and use written by ethnographers who are at different 
stages of their academic career. 
Researching Multilingually                               October 2019   264pp 

Pbk    9781788925907        £29.95           US$39.95         €34.95 
Hbk    9781788925914         £99.95         US$139.95         €119.95 
Epub  9781788925938        £20.00          US$35.00         €25.00 

OTHER TITLES OF INTEREST
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eBOOKS

INDIVIDUAL USERS 
If an ebook is available then you will see it on the “Related formats” 
line on the book’s page. Choose a PDF or EPUB file, add it to your 
basket and proceed to the checkout as usual. The prices for ebooks 
are shown once you select the format and are usually significantly 
cheaper than the print version of the book. 

As well as being available on our own website, our ebooks are also 
available for the Amazon Kindle. These can be found by searching 
on Amazon’s website, or within the Kindle store on the Kindle or 
Kindle app.  

You can also find our ebooks on Apple's iBookstore – search the 
iBooks app on your iPad or iPhone.  

Our books are also available to purchase through Google Play, 
currently available in many countries, including the UK, USA, 
Australia and Canada.  

Ebooks are also currently available for download through 
ebooks.com, kobobooks.com and nook.com and a growing number 
of bookstores and websites. Search your preferred ebook retailer by 
Author, Title or Ebook ISBN for price and availability. Most of the 
above offer a reader app that you can download so that you can 
read our books on your computer, tablet or smartphone. 

LIBRARIES 
Library platform ebooks are available from the following aggregators: 
Ebook Central, EBSCO and DawsonEra. In cooperation with 
De Gruyter, library platform ebooks for our key Channel View 
Publications series can also be found in the Channel View 
Publications and De Gruyter Tourism Studies Collection. 

COURSE PACKS 
A selection of our titles are available on 
VitalSource and Kortext. 

CONTACT/QUERIES 
For a full list of titles available, or if you have 
any enquiries or requests, please email 
info@channelviewpublications.com

@Channel_View 

Channel View Publications 

@channelviewpublications 

channelviewpublications.wordpress.com

FOLLOW US:
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We have an international distribution network to ensure that you receive your books as quickly and 
as cost-effectively as possible. Please feel free to place your order directly with them.

NON-EXCLUSIVE LOCAL DISTRIBUTORS

LOCAL REPRESENTATIVES AND AGENTS

DISTRIBUTORS
UK, Europe and Rest of World (except as below) 
NBNi 
10 Thornbury Road, Plymouth PL6 7PP, UK 
Tel: +44 (0)1752 202301 
Web: http://distribution.nbni.co.uk 

Orders Email: orders@nbninternational.com  
Customer Services Email: NBNi.Cservs@ingramcontent.com 
Customer Services Tel: +44 (0)1752 202301

USA, Canada, Central and South America 

National Book Network  
15200 NBN Way, Blue Ridge Summit, PA 17214, USA 
Tel: (717) 794-3800 or 1-800-462-6420 (toll free) 
Fax: (800) 462-6420 or 1-800-338-4550 (toll free) 
Email: customercare@nbnbooks.com 
Web: http://www.nbnbooks.com

China 

Ben Bai 
Sales Manager-Beijing Office 
China Publishers Services Ltd  
Room 720, Building 402B 
Wang Jing Yuan, Chaoyang District 
Beijing, PR CHINA 
Tel: +86 18910752902 
Email: benbai@cps-hk.com 

Japan 
Eureka Press 
27-11 Goshonouchi-cho  
Matsugasaki Sakyo-ku 
Kyoto, JAPAN 606-0944 
Tel: 075 255 4892 
Fax: 075 255 6248 
Email: eureka@blue.ocn.ne.jp

Korea 
Se-Yung Jun, ICK 
49, Donggyo-Ro, 13-Gil 
Mapo-Gu, Seoul 03997 
SOUTH KOREA   
Tel: +82 2 3141-4791  
Fax: +82 2 3141-7733  
Email: cs.ick@ick.co.kr 

Cambodia, Hong Kong, India, Malaysia, 
Pakistan, Philippines, Singapore, 
Thailand, Taiwan and Vietnam 
Andrew White 
The White Partnership 
6 Newlands Road 
Tunbridge Wells 
Kent TN4 9AT, UK  
Email: andrew@thewhitepartnership.org.uk

Sub-Saharan Africa  
and the Caribbean 
Kelvin van Hasselt 
KVH Books 
15 Hillside, Cromer, 
Norfolk NR27 0HY 
UK 
Tel: +44 1263 513 560 
Email: kelvin@africabookrep.com  

Spain and Portugal 
Cristina de Lara 
Madrid 
SPAIN 
Tel: +34 677433754 
Email: cristinadelara@mare-
nostrum.co.uk 

Australia/New Zealand 
Co Info Pty Ltd 
12B Koornang Road 
Scoresby, 3179. AUSTRALIA 
Tel: +61 3 8582 1681  
Email: pst1@coop.com.au 

James Bennett 
Unit 3, 114 Old Pittwater Road 
Brookvale, NSW 2100, AUSTRALIA  
Tel: +61 2 8988 5000 
Fax: +61 2 8988 5031 
Email: info@bennett.com.au

India 
Govinda Book House 
59 Gautam Apartments 
Gulmohar Park Road 
New Delhi 110049 
INDIA 
Tel: 01126851413 / 9810156183 
Email: govindabookhouse@gmail.com 

Manohar Publishers and Distributors 
4753/23 Ansari Road 
Daryaganj, New Delhi 110 002 
INDIA 
Email: manoharbooks@gmail.com 

Indonesia 
Book Editions 
22, Sin Ming Walk #10-01 
SINGAPORE 575571  
Tel: (65) 64520552 
Email: richard@bookeditions.com.sg  

Singapore/Malaysia 
PMS Publishers Marketing  
Services Pte Ltd 
10-C Jalan Ampas #06-01  
Ho Seng Lee Flatted Warehouse 
SINGAPORE 329513 
Tel: (65) 62565166 
Fax: (65) 62530008 
Email: info@pms.com.sg

INTERNATIONAL AGENTS AND DISTRIBUTORS
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INSPECTION/DESK COPIES 
You can request your inspection/desk copies on 
our website. Just search for the title and click on 
'Request an inspection copy'. Please note that this 
service is only available for lecturers who may be 
able to recommend books to their students.  

MAILING LIST 
If you would like to join our mailing list or receive 
our email newsletter, you can do this on our 
website or by sending your request to 
info@channelviewpublications.com.  

OPEN ACCESS 
Channel View Publications is 
happy to offer the possibility of 
making your book available through “Gold Open 
Access” immediately on publication. If you would 
like to discuss this option, please contact Tommi 
Grover at tommi@channelviewpublications.com for 
further information and to negotiate the 
appropriate fee. 
 

CONTACT DETAILS 

Editorial queries 

Sarah Williams sarah@channelviewpublications.com 

Production queries 

Sarah Williams sarah@channelviewpublications.com 

Sales, marketing and distribution queries 

Laura Longworth laura@channelviewpublications.com 

Permissions and foreign rights queries 

Laura Longworth laura@channelviewpublications.com 

General queries 

info@channelviewpublications.com 
 

KEEPING IN TOUCH 
If you want to keep up-to-date with all the news  
from the office and find out about our latest books, 
you can find us on social media: 

@Channel_View 

Channel View Publications 

@channelviewpublications 

channelviewpublications.wordpress.com 

ORDERING BOOKS

COVER IMAGE:  
Birdcage Walk, Bristol 

© Elliott Robinson 
Instagram: @elliottrobinson_ 

Channel View Publications  
St Nicholas House, 31-34 High Street 
Bristol BS1 2AW UK  
Tel: 44 (0)117 315 8562 
Email: info@channelviewpublications.com

Note: All prices and details in this catalogue are correct at the time of going to press (September 2019) but are subject to change. 

SPECIAL OFFERS 
We offer special discounts to all individuals 
who subscribe to our email newsletter. If 
you’re not already a subscriber, go to our 
website and click on ‘Sign up for new book 
email alerts’. 
If you have any queries, please email us at 
info@channelviewpublications.com. 
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